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Introduction
Marketing is a field which ever-growing due to rapid changes in society and technology. The business thus requires a qualified and experienced business coordinator who can assist managers in driving and expanding the business. Application of the 4Ps of marketing is critical to any business, and thus business coordinators have to understand how they can be applied in business. This is my area interest work best to ensure the success of a business. I have a four-year experience in the area and developed much-needed skills, abilities, and strengths that help me handle my tasks. As such, I wish to describe my strengths, qualities and skills in business development coordination (feast 2003).
Over my four year experience, I have realized that communication is a skill that is needed for any business career. As a business coordinator, communication skills enable a person to develop and communicate business plans and market plans to the senior management, sales manager, directors, and finance personnel. This is one of my strengths as I can develop sales strategies and identify new markets for company products. Communication skills have also enhanced my market research plans that have enabled me to identify new business opportunities. 
In marketing, a person has to be a good team player. Developing new strategies cannot be done by a single individual. Individuals like marketing managers, sales managers and senior officials of a business form a team which one has to work with to develop such plans. As such, I am capable of working in any team, be it of the senior officials or subordinate staff to execute my responsibilities. I, therefore, need minimal supervision when working under a group. Working as a team also enhances my development by acquiring new ideas and skills. In the team, I can provide practical administration support required in the implementation of business plans and strategies. 
Analytic and creative skills are much need in marketing. To develop effective business and market strategies, business coordinators should analyze the business and markets where products are sold. Market analysis entails determining consumer needs, pricing, demand, and workforce needed to market and sell products effectively. This enables one to develop a more comprehensive strategy creatively. I, therefore, apply these skills whenever I build business plans and performing my tasks of writing proposals, briefing documents, taking cost estimations and distributing agendas.  
In any career, obstacles are common. These challenges are common in taking business strategies forward. I am determined to get over these challenges whenever I meet them. I understand facing challenges is the way to success; therefore, I always engage others to determine what should be done when problems come our way in business plans. This courage has given me more confidence and also has my team members to believe in my ideas, thus developing a better understanding among team members.   
Technologies changes are taking over the field of marketing and business planning. The use of computers and other technologies is common in business, and therefore, an individual in a business career should be conversant with such technologies (Goi 2009). As a business coordinator, use of these technologies is common in performing my task. Mostly, I use Microsoft office in developing my plans. I also produce a market database that enables referencing in the future in case of shortcoming. This has helped me to track the progress of developed programs. I also use technology in providing administrative support to clients that favour the development of my plans.
Though my main area is business coordination, I can perform a diversity of functions. I can carry out sales promotion, financing, and customer relations. This has enabled me to be more dynamic in my approach to business. Adaptability is also critical in my work. I can work in any work environment without or with minimal supervision. Also, my plans can be implemented in any business environment and thus helpful in any organization. These features make me relevant and much needed in businesses. 
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